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The purpose of this thesis is to study interpretation strategies for China Import 
and Export Fair, also known as Canton Fair, in light of relevance theory so as to help 
interpreters better grasp the nature of interpretation, make the best choice of words 
and guide them in canton fair practices and other exposition practices.  
This thesis introduces the relevance theory concepts in the first chapter. Then, the 
author summarizes the application of relevance theory in interpretation. Next, the 
author summarizes its history and development, interpretation characteristics and 
interpreation types, the interpreter’s roles and interpretation obstacles at canton fair. 
Last but not least, the interpretation strategies in the relevance theory perspective are 
proposed for canton fair. 
In conclusion, this thesis centers around relevence theory’s application in 
interpretation, analyses interpretation characteristics, classifications and obstatcles at 
canton fair, and consequently proposess the interpreation strategies in the relevance 
theory perspective. Therefore, it not only provides a new theoretical foundation for 
canton fair interpretation practices, but also offers a new enlightment, perspective and 
approach for canton fair interpreters to improve their strategy competence.  
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A:Did you have a wonderful holiday? 
B: The beaches were dirty and the hotel was noisy. 















是在回答 A 的信息中带上暗含的意图。因此当 A 接收 B 提供的信息时，需要在
认知环境和语境假设中寻找关联，进行推理。他最终会从“沙滩脏，旅馆吵”与
“度假”的关联中推断出 B 暗含的意图，获得“假期过得不愉快”的语境效果。 













































A: Do you you like drinking tea? 
B: Tea would keep me awake. 
【分析】此例对话中的 B 到底喜不喜欢喝茶? A 需要弄清楚 B 的意图。而要
推断出 B 的意图，A 就要根据话语的字面意思，同时结合语境，提出一系列的
语境假设： 
a. B does not like to get awake. (B 不喜欢睡不着) 
b. B does not like drinking tea. (B 不喜欢喝茶) 
c. B likes to stay awake. (B 喜欢熬夜) or: B likes any thing that will keep him 
awake.(B 喜欢保持清醒) 
d. B likes drinking tea. (B 喜欢喝茶) 




















Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
